
Frequency

1X

2X

3X

4X

5X

6X

Standard
ROB

$7,000

6,900

6,750

6,550

6,300

6,000

2-page
ROB

$10,000

9,900

9,750

9,550

9,300

9,000

Cover 2 

$9,250

9,150

9,000

8,800

8,550

8,250

Cover 2
2-page spread

$12,750

12,650

12,500

12,300

12,050

11,750

Cover 3
2-page spread

$11,750

11,650

11,500

11,300

11,050

10,750

Cover 3

$8,250

8,150

8,000

7,800

7,550

7,250

Cover 4

$10,000

9,900

9,750

9,550

9,300

9,000

Full Page Four-color Ads 2012 Ad Rates

Advertising Specs

Smaller Run-of-book Ads

Frequency 1/2-page
ROB

1/4-page
ROB

1X

2X

3X

4X

5X

6X

$4,500

4,470

4,410

4,320

4,200

4,000

$2,500

2,485

2,455

2,410

2,385

2,250

w w w. B S T Q u a r t e r l y. c omw w w. B S T Q u a r t e r l y. c om

Full Page	 Full Page Spread
Trim: 8.375” x 10.5”	 Trim: 16.75” x 10.5”
Live: 7.875” x 10”	 Live: 16.25” x 10”	
Bleed: 8.625” x 10.75”	 Bleed: 17.25” x 10.75”

1/2 Page	
Trim: 8.375” x 5.25”	
Live: 7.875” x 5”	
Bleed: 8.625” x 5.5”	

Computer-to-plate, sheet-fed on 70# gloss 
book stock (text) and 100# coated cover stock 
(cover). Saddle stitched.
Line Screen: 200 line screen
Color: CMYK process

File Format
Please submit your ad as a high resolution 
(minimum 300 dpi) PDF via FTP upload or 
on CD.

Color
Colors must be converted to CMYK process.

Proofs
A high resolution, hard copy proof must 

accompany each ad. Four-color proofs must be 
submitted for four-color ads. Print all proofs 
at 100% of ad size and send through the mail.

Type size
We cannot guarantee the legibility of  
reversed type under 10pt.

Solids/Tints
On four-color ads, include 30% cyan in large 
solid black areas for optimum color depth. 
Screen tints should not exceed 30% where 
type overprints.

Removable Media
CDs only please. 
Mail to:  �BioSupply Trends Quarterly  

FFF Enterprises Inc.  
41093 County Center Drive  
Temecula, CA 92591

Electronic Transmission
To transmit your files over an Internet 
browser, go to the advertising page of  

www.BSTQuarterly.com and click the  
link for uploading.  All files must be high-
resolution PDFs, sent as either stuffit or  
zip files. Please do not use any spaces or 
dashes in the naming of any files. Please  
use the first four letters of your company 
name as the name of the stuffit or zip file, 
followed by the month and year.

Storage
Ad materials are stored for six months and 
then routinely discarded. 

Advertising Contacts
Sheryl Perez
(800) 843-7477 x1357
sperez@FFFenterprises.com

Cheryl Brooks
(800) 843-7477 x1177
cbrooks@FFFenterprises.com

www.BSTQuarterly.com

NI162 11911

www.BSTQuarterly.com

The definitive source
for industry trends, news 
and information for
the biopharmaceuticals 
marketplace

2012
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Named among
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Awarded for
Magazine/Industry
and Cover Design

Rates are exclusive of agency fees.



BioSupply Trends Quarterly  Reaches Your Market

With timely and critical information, each themed issue of BioSupply Trends Quarterly (BSTQ) covers topics ranging 
from product breakthroughs, industry insights and innovations, up-to-the-minute news on the latest clinical trials, 
accessibility, and service and safety concerns. Featuring in-depth profiles on the leaders and trailblazers within 

the biopharmaceuticals industry, readers will also find informative columns, research updates, product news and a valuable 
resource guide in each issue. Readers will also benefit from customer feedback and insight on the topics pertinent to 
their business. Plus, a product catalog or special supplement will accompany select issues.

Why Advertise in BioSupply Trends Quarterly?
•  �Target buyers employed by hospitals, healthcare facilities and pharmacies across the country.
•  �Build brand recognition by getting your name in front of the buyers of your products.
•  �Promote your products and services to your customers — the pharmaceutical decision-makers.
•  �Keep your message fresh in the eyes of potential customers by showcasing your ads regularly in the publication  

they rely upon to be accurate, informative and helpful for their business.
• � Associate your company with cutting-edge trends, news and information.
•  �Make a strong and credible connection to the pharmaceuticals industry.
•  �Receive FREE exposure in BioSupply Trends Quarterly’s online edition  in an easy-to-read, click-through format! 

Published by FFF Enterprises, the nation’s leading distributor of critical-care plasma products, antihemophilic factors and preventive vaccines

Circulation: 40,000+
BioSupply Trends Quarterly has national distribution to: 
•  �General practice physicians
•  �Hospital and clinic chiefs of staff and buyers
•  �Pharmacy managers and buyers
•  �Specialist physicians
•  �Other healthcare professionals. 
Our 40,000-plus magazines mailed to these subscribers are shared with multiple 
colleagues with buying power — meaning that more than 100,000 healthcare 
professionals are reading each issue!

In Every Issue
•  �Washington Report
•  �Reimbursement FAQs
•  �BioDashboard
•  �BioResearch
•  �BioResources
•  �BioProducts
•  �Patient Focus
•  �Leadership Corner
•  �Industry Insight

Special Advertising Opportunities
Belly Bands
Belly Bands are ideal for advertising your product, service 
or special announcement at medical events and tradeshows. 
A belly band wraps around the entire magazine and must 
be removed before reading BSTQ. (Requires polybagging.)

Inserts
Boost your brand with an exclusive message to BSTQ
readers. Pre-printed materials are inserted in front of the
magazine in a poly bag. Your brochure, CD or other
promotional material is the first thing readers see.

Custom Posters
We can economically print your editorial and advertising 
content in the poster size of your choice. Posters are perfect  
for displaying your story in your lobby and at special events  
and tradeshows. Posters are available in a variety of sizes, 
and can be mounted and UV coated.

Electronic and Paper Reprints
Integrate reprints of your BSTQ ads and/or editorial content 
in your other promotional campaigns. Post an e-copy on your 
website or hand out hard copies at events, and drive your 
audience to learn more about your offerings as represented 
in a unique publication targeting your market.

Poly Bags
Obtain a paramount position with your message packaged 
with BSTQ. Your product message will be placed in a 
clear plastic bag and will be the first piece touched by 
our healthcare readers. Poly bags are suitable for case 
studies, white papers, product information, brochures, 
CDs and more.

* Prices for special advertising opportunities are quoted on request.

Neurology

Hematology/Oncology

Allergy/Immunology

Infectious Diseases

Internal Medicine

Healthcare Professionals

Hospitals
& Clinics

32%

Pharmacies
13%General

Practice
Physicians

13%

Other 4%
Specialty
Physicians

38%

I am happy with all the articles and read every issue cover to cover. After many years in  
private pediatric practice, I enjoy keeping up on the new perspectives you present.  	           
										          — Robert M. Schumacher, MD

“

“

”   

”

Really great magazine with very informative articles. Thank you for keeping us abreast  
of the latest changes in national legislation, reimbursement and malpractice.  
This is good stuff!	               							        — Raina Ernstoff, MD

(800) 843-7477
Sheryl Perez  x1357
Cheryl Brooks  x1177

Ad Support

Subscriber Demographics
Your advertising in BioSupply Trends Quarterly will reach more than 40,000 subscribers every three months. This audience has 
purchasing influence. They are empowered to initiate, evaluate or recommend the purchase of products and services, and they 
buy the products and services they read about in BioSupply Trends Quarterly. Our influential audience includes:

• �More than 15,000 specialist physicians, including 
neurologists, allergists, immunologists, hematologists, 
oncologists and others.

• �More than 12,000 hospitals and clinics, and their  
chiefs of staff and buyers involved in large-scale  
purchasing decisions.

• �More than 5,000 pharmacies and pharmacy buyers  
seeking information on the trends, leading indicators 
and products impacting their industry.

• �More than 5,000 general practice physicians who are  
positioned to build ongoing relationships with suppliers 
of the vaccines, plasma products and biopharmaceuticals  
that are essential to the success of their practices.


